'w|

2005
173 27.6 88 63.5
1.0 0.6
1,810
1,628 4/22 4,410 3,410 4/21
2004
1,830,282 3.7 17,392 27.6 10
1,473,583 14 8,800 63.5 0.6
1,308,149 85 3,361 14515 0.3
713,826 0.9 9,533 258 13
692,356 131 5,997 9.8 0.9
I
1950 1957 1958
20

copyright (C)2005 Japan Consumer Marketing Research Institute. all rights reserved.
1



1990

k| 10

1990

2004

1990 1995
1997
258

copyright (C)2005 Japan Consumer Marketing Research Institute. all rights reserved.
2



1982

1992 800

1970

2000 2003

10 10




° 9535 | [ ] 7320 0
og7el | [ | 7612
8 d || 85 85
. 10,55 85-89 [ ] 7,746 .
20 LR I [ 1somw
87 12582 | [ ] sz
0 13ss1 ] [ oo °
. 14800 L ] 10413
o 151160 | 90-94 |[ ] 10057
1s3es ] [ ] 10609 °
92 153870 ] [ Rt 04
o 15,450 [ ] 1202 o
15464 | [ ] 12054
° 15476 |los-99 | ] 12549
% 15633 L ] 1314a .
15089 ] | 1ap0s
R 14,798 16,235 |,
0 | as100 I T (T
o eJUSCO.Com
o 1217 | 5000 - | T
] ] °
14,940 17,643 s 00 » sC Ol -
w73 [ 18303 sc02 - sc03
w]
"l
lyyn! 21
1990

1999

100

copyright (C)2005 Japan Consumer Marketing Research Institute. all rights reserved.
4



24 25




